THE BUSINESS OF CHANGING
THE WORLD . . . FOR GOOD:

Al Manifeslo

1. WE ARE ALL IN THE EXDerience Businss.

2. THE CORE OF ANY GREAT EXPERIENCE IS Connection.
3. Story 15 FuNDaMenTAL To Teadership.

4. SOMETIMES OUR BEST OLOT"L€A ARE THE ONES
WE HAVEN'T TOLD YET.

9. YOUR BUSINESS MUST CREATE (?I/ﬂljw, BUT IT
ALS0 HAS THE POWER TO CREATE /Meaiung.

6. Tnnovation ReauiRES A MOVE FROM
~ THE COMFORT ZONE T0 THE Uncharted.

7. 7HE PATH T0 TRULY Understanding
THE CUSTOMER REQUIRES Care AND émpathy.

8. leapect 1s AT THE R00T OF Sustainability.

9.1T'S NOT JuST What You Dg.
BUT MORE IMPORTANTLY How AND hy.

10. THIS 1S ALL A Huuman exercise.
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